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Within	
  Social	
  Enterprises,	
  Philanthropy	
  is	
  S7ll	
  a	
  Tac7c	
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•  What	
  happens	
  over	
  7me?	
  	
  Our	
  assump7ons:	
  

– As	
  non-­‐profit	
  SE’s	
  execute	
  their	
  market-­‐based	
  ideas,	
  the	
  
percentage	
  of	
  income	
  that	
  is	
  gained	
  through	
  businesses/
investments/programs	
  should	
  increase	
  

– A	
  non-­‐profit	
  SE’s	
  revenue	
  should	
  be	
  less	
  dependent	
  on	
  
dona7ons	
  across	
  7me	
  through	
  the	
  stream	
  of	
  earned	
  income	
  

–  Income	
  diversifica7on	
  through	
  alterna7ve	
  sources	
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Pure Non-profit 
Provision of 
Goods/Services 

Pure For-Profit SE 
Profit-Maximization 

Enterprising  
Non-profit 

Non-profit SE 

Pure Donation Mixture of contributions, 
grants, strategic 

partnerships, 
investments 

More Donation 

Type of Funding Source 

Investment 
with Financial 
Return 

More Investment 

Predicted 
Actual 

 Earned-income  

Social	
  Enterprise	
  (SE)	
  Framework	
  –	
  over	
  7me	
  

More	
  Concave!	
  

• 	
  Actual	
  curve:	
  Supported	
  by	
  50%	
  of	
  our	
  sample	
  
of	
  501(c)3	
  non-­‐profit	
  social	
  enterprises	
  

• 	
  Some	
  of	
  our	
  sample	
  data	
  maintained	
  por7on	
  
of	
  dona7ons	
  over	
  90%	
  since	
  opera7on	
  

• 	
  50%	
  of	
  our	
  sample	
  achieved	
  more	
  than	
  10	
  
7mes	
  increase	
  in	
  revenue	
  over	
  7-­‐10	
  years	
  of	
  
opera7on	
  

IMPLICATION:	
  	
  
Dona7ons	
  s7ll	
  play	
  a	
  key	
  role	
  in	
  social	
  
enterprises’	
  revenue	
  to	
  sustain	
  opera7ons	
  

Source: Form 990s - Guidestar 


